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Key Revenue Drivers
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Key Cost Drivers
Key Cost Drivers Staff Cost
Cost Composition ($316.9m 1HFY02 1HFY01 % change
Total Staff Cost $124.7m $134.8m -7.5%
O Staff Cost Average Headcount 4172 4,081 2.2%
B Newsprint Head Count as atHY 3,979 4,328 -8.1%
B Depreciation Major Capex Items (As at 28 Feb 2002)
O Other Production Cost Commitment Amount Paid
New Presses & Building S$260m $147.9m
@ Other Overheads New HQ $$88m $69.4m
@ Others
13.7% 5.0%
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1HFY02 1HFY01 % change 550 L T 1 13,000
Newsprint Cost $61.2m $87.0m -29.8% &1,555
. 11049 412,000
Average Monthly Consumption 10,419MT 14,973MT -30.4% 500 + N 2
\
=~ 1 11,000
a50 | 9,865
+Our US$ requirement for FY2002 has been hedged at 1.72 -+ 10,000
*Stock holdings as at end Feb 02 was about 2.3 months. 400 } } } } } 9,000
1QFY01 2QF01 3QFY0l 4QFYO01 1QF02 2QFYO02
Group Investible Fund (At cost before = LHS - Prices (US$) ==RHS - Average Monthly Consum ption (M T)|

provision as at 28 Feb 2002) ($1.19bn)
O Deposit & Cash SPH MediaWorks (1HFY2002)
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Source : ACNielsen Base : P15+ (3,025,000) Prime Time : 7pm — 12mn



