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Sustainable Operating Performance

e Operating profit up $43m or 12.7% contributed
largely by cessation of TV broadcasting
operations.

 Improved operating margin of 38% (FY 2004 :
35%), despite newsprint cost pressure.
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Operating revenue

Newspaper and magazine

Broadcasting and
multimedia

Property

Other operating income

Materials, consumables &
broadcasting costs

Staff costs

Depreciation

Other operating expenses

Profit from operations

SPH Group

2005 2004  Change

S$'000 S$'000 %
891,783 833,202 7.0
26,284 54,301 (51.6)
89,445 82,572 8.3
1,007,512 970,075 3.9
8,713 11,353 (23.3)
1,016,225 981,428 3.5
(181,647) (202,596) (10.3)
(261,826) (262,369) (0.2)
(50,300) (51,685) (2.7)
(141,665) (126,829) 11.7
380,787 337,949 12.7
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Profit from operations
Finance costs

Net income from investments
Share of net losses of associates

Profit before exceptional items
Exceptional items

Profit before taxation
Taxation

Profit after taxation
Minority interests

Profit attributable to
shareholders

Financial Highlights

SPH Group

2005 2004 Change

S$'000 S$'000 %
380,787 337,949 12.7
(22,526) (24,203) (6.9)
248,609 258,017 (3.6)
(3,590) (249) NM
603,280 571,514 5.6
(38,542) 28,677 NM
564,738 600,191 (5.9)
(69,975) (53,914) 29.8
494,763 546,277 (9.4)
(69) 5 NM
494,694 546,282 (9.4)




Operating Revenue

Operating Revenue Composition

($1,007.5m)

4.9%

8.9%

@ Advertisements -
Print

B Circulation

O Rental & Services

O Others

65.9%
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Ad Revenue Y-O-Y Growth

Sector Y-O-Y Growth (%) (Including Streats)

13%

-2.0% -

@ Display 0O Classified * @ New spaper Ad
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* Classified includes Recruitment and Notices



Ad Revenue Y-O-Y Growth

Sector Y-O-Y Growth (%) (Without Streats)

@ Display 0O Classified * @ New spaper Ad
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Circulation Copies Y-O-Y Growth

FY 2005 vs FY 2004

Circulation Copies Y-O-Y Growth (%)
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Key Cost Drivers

@ Staff Cost

Cost Composition ($658.0m)

@ New sprint

0O Depreciation

O Other Production Cost
@ Other Overheads

@ Others

5.2%

7.6% 16.6%



Newsprint Costs

Average Newsprint Charge-Out Price & Monthly
Consumption

228 s 55 563 13,000
=00 12,000
450 11,000
499 10,000
350

300 9,000

1QFY05 2QFY05 3QFY05 4QFY05

== LHS - Prices (US$)
—&— RHS - Ave Mthly Consumption (MT)




Exceptional Items

Exceptional loss of $38.5m included:

 Non-recurring charges associated with media merger
with MediaCorp ($25.9m). No further charges expected
going forward.

 Impairment loss on goodwill ($12.9m) that arose from the
acquisition of interests in magazine companies.

— FRS 36 requires regular review for impairment based on cash-
generating units.

— Investing in regional expansion and new titles.
— Performance of core titles maintained.
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Profit From Operations

Sustainable Performance — Operating margin gradually improving to

pre-media liberalisation level with cessation of broadcasting operations.
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* Announced Ad-rate increase :
Effective Date Rate Increase
- The Straits Times (weekend) & The Sunday Times 1st January 2006 3%
- Lianhe WanBao & Shin Min Daily News 1st November 2005 3%(weekend)
10%(weekday)
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