
Guidelines 

a. Advertisements containing comparisons should not violate the principles of fair 
competition

b. Where a comparison is made between the respective cash values or prices of goods 
which are not identical, the advertiser should clearly indicate that this is the case.

c. All comparative advertisements should be so designed that they are clear and fair, and 
there is no likelihood of the consumer being misled as a result of the comparison. The 
basis of comparison should be the same for the products being compared and the list 
of items used in the comparison should not be so chosen to provide an unfair 
advantage to the product advertised.

9 .  C O M PA R AT I V E  A D V E RT I S E M E N T S

Reference 
 

SCAP 
Section iii (9) 

31 14 

Guidelines  
 
a. Qualitative Superlatives 
 These superlatives are likely to be advertising puffs. They are subjective and are 

not easily measurable. As such, no substantiation is required.  
 Examples of Qualitative Superlatives  
 • Best package 
 • Best quality 
 • Best bargains 
 • Best deals 
 • Best choice 
 • Best buy 
 • Unbeatable prices 
 • Most powerful 
 • Most popular 
 • Most reputable 
 • Lowest prices 
 • Fastest selling handphones 
 • Largest range  
b. Quantitative Superlatives 
 These superlatives are measurable and specific and thus, should be substantiated 

with relevant information.  
 Examples of Quantitative Superlatives 
 • Highest sales 
 • Highest volume sold 
 • Singapore’s No. 1 choice 
 • The only provider in Singapore 
 • XXX brand: The Best Seller 
 • The Lowest Price for XXX brand 
 • XXX brand item: The No. 1 Selling item  
 

8 .  C L A I M S  

Reference 
 
 

Guidelines 

(F) Internet Website, Portal or Email Address
a. All internet websites or portal are under ‘Internet Websites’ Classification 
b. All advertisements with internet website address, portal or email address must not 

have text indicating any of the following:
 i. Free Classified
 ii. Listings
 iii. Best/Largest/Most/Comprehensive/Updated - no superlatives

(G) Loans
a. Advertisements seeking loan or financial assistance are not acceptable. 
b. Advertisements offering loans must not indicate text like “private loan”, “personal 

loan” or “cash” as these types of loans can be viewed as illegal money lending.
c. Loan available advertisements are only acceptable from licensed established finance 

companies / institutions or banks or person authorized by such companies. In addition, 
advertisement should mention clearly, for example, 

       • “We can assist you to apply loan from bank, short or long term payment period”
 • “We can provide renovation loan through financial institution”
d. Unacceptable text: 
 • “We provide personal loan”
e. The word ‘loan’ in certain classification is acceptable if it is part of the value-added 

service as in a business package.  
       E.g.:
 • “Honda Civic .... loan arrangeable”
 • “Reliable Home renovation ..... loan available”

(H) Marriage Bureaus/ Match-Making
Companies who want to place the above advertisements must meet the terms and 
conditions as stated:

a. Advertiser must be a registered ROC company.
b. Can advertise in all SPH newspapers except Thumbs Up and Friday Weekly.
c.    The company name must appear in the advertisement copy.

(I) Plumbing 
a.    Advertiser must have a valid plumbing licence from Energy Market Authority 

(previously known as PUB). The advertiser has the option to insert the licence number 
in the advertisement copy.

29. SPECIFIC GUIDELINES FOR CLASSIFIED ADVERTISEMENTS  

      (continued) 
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Water Service 
Plumbing, 

Ms Yati 
(6731-3357) or 
Mr Rajendram 

( 6731-3859) 
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