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Guidelines 

Local Currency

The Monetary Authority of Singapore (MAS) revised its guidelines on the reproduction of 
currency in advertisements with effect from 11 August 2006.

Generally, the guidelines have been relaxed. However, the principles to preserve the 
dignity of currency and to protect the public are maintained.

Essentially, no permit is required (including portrait and older series currency) if the 
reproduction of the currency adheres to the following:

(A) General Conditions
 
 • No distortion of the President or any national symbol.
 • Currency is not shown in a manner that is offensive or against public interest.
 • Reproduction on materials distinguishable from genuine coins, paper notes or  

 polymer notes.

(B) Technical requirements

 • 150% larger or 60% smaller in size.
 • Depiction is done proportionately.
 • If whole note is depicted “flat to camera”, the text “SPECIMEN” is required (but 

 shall not cover any part of the portrait). However, partial depiction of currency 
 need not carry the text “SPECIMEN”.

 • Cannot be duplex (i.e. nothing on the reverse to give impression it is a 
 genuine note).

Foreign Currency

a. Advertisements featuring currency of United Kingdom (UK) require approval from 
 the Bank of England via the online application form.
b. The reproduction of the currency from other countries does not require any approval.

10 .  C U R R E N C Y  

 
Reference

Monetary
Authority of

Singapore (MAS)
– Section 20 (1)

Currency Act

Contact
MAS

 Currency Dept
Coins

Development &
Services Unit

Tel: 6349 4655
6349 4660
6349 4615

Fax: 6349 4700

Contact
www

.bankofengland
.co.uk

Guidelines 

(A) General
a. Classified do not accept listings advertisements. 
 E.g. property listings advertisements where a single advertisement displays multiple    
  properties and multiple contacts, etc.

(B) Business Opportunities
a. Advertisements should indicate the nature of business or/and products for sale. 

(C) Catering
a. Food caterers must hold a catering licence as required under Section 32(1) of the 

Environmental Public Health Act, 2002. Unlicensed food caterer may be fined.  
b. Catering licence number and company’s name should be included in the advertisement.

(D) Domestic Help Available/ Domestic Help Wanted 
a. Companies supplying domestic maids (local/ foreign) must have employment agency 

licence from Ministry of Manpower (MOM).
b. Text should include company’s name and licence number. 
c. MOM has advised that employment agencies be sensitive to the text in the 

advertisement. Text that refer to foreign workers as if they were commodities may give 
rise to resentment and misunderstanding. 

d. The religion of the maid is not to be mentioned. 
 E.g. Christian Maid/ Muslim Maid 
e. Other unacceptable phrases: 
 • Two for the price of one - suggest ‘50% disc. on agency/commission fee’
 • Obedient Filipino - suggest ‘undergone training’
 • Best Quality - suggest ‘undergone training’
 • Guaranteed Good - suggest ‘undergone training’
 • Indonesian Chinese - suggest ‘Chinese-speaking’
 • Personally screened - suggest ‘personally interviewed by agency’
 • Fresh & transfer maids - suggest ‘Undergone training with/without Singapore  

  experience’

(E) Electrical
a. Advertiser must have valid electrical licence from Energy Market Authority (previously 

known as PUB).
b. Advertisement copy should include licence number, its expiry date and business 

address. 

29. SPECIFIC GUIDELINES FOR CLASSIFIED ADVERTISEMENTS  

     
 (in addition to guidelines listed from Point 1 to Point 28) 
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National 
Environment 

Agency 
Tel: 6732-7733 

 
 

Ministry Of 
Manpower 

Tel: 6534 1511 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Energy 
Market Authority 

Tel: 6835-8041 

 

 


