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SPH grew its revenue and operating 
profit creditably in FY 2008 amidst	
an uncertain economic environment 
brought about by the US sub-prime crisis. 

It was an eventful year in which we revamped a number	
of our print products to address the changing needs of our 
audiences and advertisers. SPH also launched bold new 
initiatives in the new media space, to position ourselves 
for growth in a digital age. 

Our print media maintained their dominance in a 
competitive landscape. Print advertisement totalled $780.1 
million, exceeding the previous year’s level by 7.6 per cent. 
This was the result of robust increases in both display 
and classified advertisement revenues, a testament to the 
strong value that our print products provide to advertisers.

The average daily circulation of SPH newspapers grew	
by 0.7 per cent to 1.04 million copies in FY 2008. This was 
no small achievement given the secular trends that have 
challenged the growth of paid print products, such as the 
growth of internet usage and the presence of freesheets. 
Several of the group’s papers achieved robust circulation 
growth – The Business Times registered a growth of 9.2 
per cent, The New Paper saw a 2.0 per cent increase 
following its conversion to a morning paper in November 
2007, and a combined growth of 3.9 per cent by Lianhe 
Wanbao and Shin Min Daily News following an exercise	
to differentiate the two papers. 

Singapore Press Holdings30



Overview
CEO’s

Newspapers
SPH newspapers held their ground, despite competition 
from other media and increasing demands on the reader’s 
time. FY 2008 was a busy year that saw the revamp of a 
number of SPH print products, as well as the launch of new 
products to reach new audiences. 

Our flagship newspaper, The Straits Times, was 
relaunched on 8 August 2008. The paper unveiled a bold 
new look and major changes to its content. The changes 
have been welcomed by readers, who say they are now 
spending more time reading the paper. It remains the 
most popular newspaper in Singapore, reaching out to 
1.44 million readers daily. To underline its commitment to 
serving its online users, The Straits Times also launched 
three new products, including ST Breaking News - a free 
site for breaking news, ST Digital - an online subscription 
service for those who prefer to read the print product 
online, and The Straits Times RazorTV - an interactive web 
TV service, with live original programming and a suite of	
on-demand video content. 

Lianhe Zaobao, the group’s Chinese flagship, celebrated 
its 85th anniversary. It continues to be an influential 
newspaper with a daily readership of 637,000. Its web 
edition, zaobao.com, has also grown its reach to 5 million 
pageviews and 600,000 unique visitors daily, retaining 
its position as the most visited Singaporean newspaper 
website for the past 3 years.
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Newspapers
The New Paper also underwent a major redesign, 
expressing the liveliness of a “streetwise” paper and the 
zest of its relatively younger readership. It became an early-
morning daily from November 2007, with additional noon 
editions published twice a week. This move has boosted its 
sales and profit, bringing the average daily circulation	
to about 117,000 copies. 

The Business Times (BT) had an excellent year, with 
strong growth in daily sales and profit contribution. BT also 
relaunched its weekend edition as a compact paper aimed 
at executives on the move. This change was welcomed by 
both readers and advertisers.

Lianhe Wanbao’s revamp in October 2007, together with 
the setting up of a Central Integrated Newsroom for the 
evening dailies, has brought about a more distinct editorial 
differentiation between itself and Shin Min Daily News. 
The revamped Wanbao has attracted quality readers, 
and seen strong advertising revenue growth. Shin Min 
achieved a substantial jump in its circulation, pulling up 
the combined circulation of the evening dailies since the 
revamp.

my paper was relaunched as a full-fledged bilingual 
paper – the first bilingual free daily in the newspaper 
industry. The paper offers unique and distinct English and 
Chinese sections and an accessible mix of news on the 
go, commentaries and features. Since its relaunch, the 
paper has received positive feedback from both readers 
and advertisers, and built up an average daily readership 
of 470,000 comprising mostly working professionals and 
other PMEBs. It also saw a significant rise in advertising 
revenue.

Another new print product launched by the SPH group was 
tabla!, a free weekly English language newspaper aimed 
at the Indian diaspora in Singapore. With its launch in 
October 2008 by SPH subsidary, Tamil Murasu Ltd, this 
paper brings SPH’s stable of newspaper titles to 17.	
Tamil Murasu, the Tamil-language daily, also enjoyed good 
growth in circulation. 

Besides achieving excellence in print, our newspapers have 
also moved into adjacent businesses that augment their 
core newspaper presence. For example, Berita Harian, 
the group’s Malay-language daily, has also ventured into 
magazine publishing with Sutra, the first Malay-language 
magazine to be published by the group in Singapore which 
focuses on entertainment and lifestyle and has a print run 
of 30,000. BT was also commissioned by the Singapore 
Exchange to produce its monthly investment magazine, 
Pulses. 

SPH newspapers won a number of prestigious international 
awards for editorial and printing excellence during the year. 
And as part of the continuous efforts to serve readers, 
advertisers, and third-party printing customers, SPH 
invested $49 million in a new press in its Media Centre. 
The new press, which was fully commissioned in July 
2008, takes over the printing of some SPH newspapers and 
other contract newspapers. It provides high quality printing 
and colour reproduction at a faster speed, enabling our 
newspapers to reach readers earlier.

SPH continued to enhance its print distribution network by 
growing its Buzz Pod network from 10 to 35 outlets. These 
outlets, which represent a new generation of newsstands, 
come equipped with digital displays and are Wi-Fi enabled, 
allowing tech-savvy users to access news and location-
based information while on the go. We have also forged 
partnerships with the NTUC and National Library Board to 
extend the network’s reach into new venues such as retail 
outlets and public libraries.
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Magazines
Our magazines subsidiary, SPH Magazines (SPHM), 
earned market affirmation for its high quality titles and 
services both in Singapore and the region, strengthening 
its position as the leading publisher of choice. SPHM titles 
won a number of distinguished international publishers’ 
awards for design, layout and editorial excellence.

During the year, SPHM added new titles to its stable, 
including the Singapore edition of the internationally 
renowned Golf Digest. SPHM also built up its regional 
presence by acquiring the businesses of Hong Kong and 
Shanghai-based Adkom Group in January 2008, with its 
portfolio of magazine titles targeted at the North Asia 
luxury market. Another subsidiary, Hardware Zone, 
became the sole and exclusive agency in Singapore for 
Advertlets, a leading global blog network, while continuing 
to win awards for its website, www.hardwarezone.com.

SPHM hosted and participated in a number of events 
to showcase its product portfolio, cement relationships 
with advertisers and readers, and create inroads for 
partnerships and collaboration. One highlight was its 
participation in the World Magazine Marketplace event 
in January 2008, which provided a platform to gain 
recognition among international publishers. 
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