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The Best of Both Worlds!



About my paper

my paper is Singapore’s first and only free bilingual
newspaper, designed for young and busy working
executives.

my paper enriches readers with both Eastern and

Western views and cultural perspectives, offers a T e ——

succinct combination of news and infotainment that [ttt =" s
is reflective of readers’ lifestyles and cultural | , i E;:
background. :

Readership (Ml 2008) Circulation S5 win
(All people aged 15+) (Avg Jan-Dec 2008) s o I é—

213,000* 254,000

* Incidence of MYP readership as tracked in MI 2008 stood at 6% of P15+. The MI 2008
Readership reflected the composite AIR of the Chinese MYP (July 07- Dec07) and the New
Bilingual MYP (Jan08-Jun08). SPH RAPD in-house tracking revealed average readership of
470,000 for Jan-Jun 2008.
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Some Basic Facts

¢ Content in English sections are not translated version
from Chinese sections and vice versa.

*¢* The Paper is published from Monday to Friday.
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Editorial Content

Play to the strength of both the languages

While both the English and Chinese sections offer a comprehensive range of news,
from political to business to entertainment, the English section focuses more on
local and international news while the Chinese section focuses more on lifestyle and
entertainment news.

English editorial section Chinese t-':'dltonal
section

Front page SRS
My News | Home N LRI
My Money g2

My Report .
v Rep {H: 5557 [
My News | World N
My Sport
BRI
My Entertainment ey
My Lifestyle {
v M
y say
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The Guide for TV, Movie & Music

Look out for the latest and hippest English and Chinese TV,
Movies & Music!

Daily Features

Wednesday TV Reviews

Thursday Movie Reviews

Friday Music Reviews




Supplements

¢ On top of the regular annual supplements, such as CNY celebration,
NATAS Travel, Great Singapore Sale, National Day, SITEX, COMEX,
Christmas and etc., my paper will produce supplements according to
advertisers’ needs, be they in English, Chinese or both.

CELEBRATE

m&Il()N L ]._)ﬂ AT OUR MUSELIMS

. Gn S

YOUR bigitay PLAYGRDUND

@S ITEX
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http://www.natastravelfair.travel/

mypaper.sg

Extra online exposure at no cost!

T Fi - Microsoft Internet Explorer

Pl EdR Vew Fawwkes  Took  Help -
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My wiab Sesrch | T Psesnch v | b .ﬂjmp:m:mqm.»g.l v | B 50
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my paper.sg
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http://www.mypaper.sg/
http://yzone.omy.sg/index.php?option=com_content&task=view&id=247&Itemid=57

Readers’ Profile
— Highly coveted segment of the population

* 70% are aged 20-49 ®* 62% are PMEB & White Collar

% 25%
. : Blue Collar | 12%
.. 19% 21%
", . Nsman 0%
% Full-time Housewife | 12%
i Student [l 7%

Unemployed

Bl 7%

15-19 20-29 30-39 40-49 50+

60% 66% readers

Ppl aged 20-49
PMEB & White Collar 41% 58%

Base: MYP ytd readers (Est. Pop: 213,000) mv baber #i§ :

Source: Nielsen Media Index 2008 10




Readers’ Profile (cont’d)

* Almost Half (48%) have received
tertiary education.

48%

38%

7% 7%
Tertiary GCE'A' Level GCE'N/Q'Level PSLE & Below
Base: MYP ytd readers (Est. Pop: 213,000) naper 3

Source: Nielsen Media Index 2008 11



Readers’ Profile (cont’d)

* MYP Readers are an affluent lot ...

Monthly Personal Income

Not Earning [ 25%

Upto$2,000 I 24%
$2,001-$4,000 Y 30%
$4,001-$8,000 M 12%

More than $8,001 [ 2%

Others [ 7%

RLLELLY PN
*s

*
_ Population MYP readers {2

Median MPI $2.181 ".. $2587 .

*
.
....lll"“

Base: MYP ytd readers (Est. Pop: 213,000)
Source: Nielsen Media Index 2008

Monthly Household Income

Upto$3,000 [N 23
$3,001-56,000 |-
$6,001-$10,000 | 55

siooor I 2

Iy T

Median MHI $4,146 ".. $5,264

>

L] .®
"agpuust®
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Targets aged 20-49 years

* The 20-49 year-old MYP Readers are well-educated,
affluent and high-achieving bilinguals aged 20-49 years!

Young
(aged 20-49)

Bilingual

(English & Chinese)  Est. National
Population Est. MYP Readers

Est. National Est. MYP
Population Readers

('000) %  ('000) (‘000) % ('000) %

100

*

PMEB & White Collar 1,228 55% 107 :' 72% “.PMEB & White Collar 773 55% 96 :' 68% “.
Tertiary Education 1,178 53% 89 -'\ 60% ;:Tertiary Education 655 47% 76 .'" 54% ‘;'
Median MPI $2,382 $2,623 """ Median MPI $2,623 $2,887 teer’
Median MHI $4,619 $5,229 Median MHI $4,628 $5,522

Source: Nielsen Media Index 2008 my paper & .
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Flexibility to reach readers in either language
-5

Q:Which languages did they read in?

Chinese

only
17% Both
English
English and
only Chinese
27% 56%

Base: All respondents (n=338)
Source: SPH RAPD Page Traffic Study Oct 08

* Significantly more of PMEBSs

L

Read by:
PMEB
White collar
Blue collar
Housewife
*Student

*Not working
*caution small base

L 70%;
595

44%
34%
63%
44%

(70%) are reading both language
sections in my paper.
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My Paper readers are receptive towards
advertising in newspapers

%

Ads main way to learn new

| 6l

\
. | . <
“Hheing updabed via 3 langu X | . LOOk Out fOI' promo adS

g )
knepn ma i ture with a
aver-changing content and "
conbext, and provides viewpomts

that are AOE by represerited ay
by & simple trarvelation, If theve \ e
& Masswig in non-digital misdia, =Y

My paper comes choses to e ':-,:"' — ' | 24
T > ‘ - Have more trust in adv prods
- i PR S I i 28
B CRE)FERT .

ot p TR T )

Wil fELAeE, MM

FEHENERDTE

BEANS, BiEE)
m} 'ﬂﬂ!!dﬂn’! a1

A e s 4 Y Y | usually use coupons i

—ERS R, ! Pop M my paper

Base: People aged 15+ (Est. Pop: 3,690,000) a
MYP ytd readers (Est. Pop: 213,000) DADer X{ =

Source: Nielsen Consumer Insights 2008 16







Example

Well Suited For The Banking & Finance Sector
-5

%

Any Finance | 62

services | 79

Any Insurance |28
Policies ﬁ 34

| 40

I 57

Credit Card Owner

L1 Pop M mypaper

Base: People aged 15+ (Est. Pop: 3,690,000)
MYP ytd readers (Est. Pop: 213,000)
Source: Nielsen Consumer Insights 2008 18
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Example

Our Readers are Great Targets for the Travel Sector

%

l44

Air Travel Last Year

Like Short | °1

Weekend Holiday _ 59

Huad moan

.!Pop M mypaper

Base: People aged 15+ (Est. Pop: 3,690,000) :
MYP ytd readers (Est. Pop: 213,000) myv paper x# .

Source: Nielsen Consumer Insights 2008 19



Example

A Good Choice For The Telco, Retail & IT Advertisers

Own 3G Phone

Grocery Buyer

IT Purchase I 62

oscsion wler | oo

LI1Pop M my paper

Base: People aged 15+ (Est. Pop: 3,690,000)
MYP ytd readers (Est. Pop: 213,000)
Source: Nielsen Consumer Insights 2008
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“Out Of The Box” Advertising Concept

Hanging Position — Hanging Top

‘Il

Centre Strip

Advertorial
MEmhdmLEs:

BEAFIEKE

ANENARARAEERED - B ?.'.'.
HETIMEI G AT NN -

L,U\Z‘ﬂlﬁ %Eml

= E.F.i.l Hﬂiéﬁﬁ A
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False Cover-Wrap

V paper ¥ .

_I'.iu- .rdwl_ nu“ﬁ y"

.‘.—l

fﬁ;z..f:ﬂ‘ﬂ;,.m

Sponsored Page

o g e v e mage
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Discounted Advertising Rates wef 8 July 2008

Series Rates Discounts

A] 6 insertions within 3 months - FPFC @ $5,500

Colour / Size Full Page Junior Page Half Page Quarter Page
33cm x 6¢o0l 27cm x 4col 17cm x 6¢ol 17cm x 3col

Black & White $3,300 $1,800
1-Spot $4,300 $2,800
2-Spot $4,600 $3,200

Full Colour S5,500 $4,300

25

$1,700
$2,700
$3,100

$4,200

$850
$1,900
$2,300

$3,500
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Discounted Advertising Rates wef 8 July 2008 (cont’d)

Series Rates Discounts

B] 3 insertions within 3 months - FPFC @ $6,000

Half Page

17cm x 6¢0l

Quarter Page
17cm x 3col

Colour / Size Full Page Junior Page
33cm x 6c¢ol 27cm x 4col
Black & White $3,500 $1,900
1-Spot $4,500 $3,000
2-Spot $4,900 $3,400
Full Colour $6,000 S4,700

NOTE:

Series Rate Discounts - If the number of advertisements or amount published is
below the number contracted within the specified period , then the next
applicable rate on the series scale or the casual rate will apply . A recovery based

on the difference between the reduced rate and the applicable rate will be made.

26

$1,800
$2,900
$3,300

$4,600

$900
$2,000
$2,400

$3,800
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Volume Discount for Master Contract

Budget Commitment ($) Volume
Discount

50,000 5
100,000 7.5
200,000 10
500,000 12.5

Above 500,000 15

i

\
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Appendix
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Reader’s Profile

Total

Age

15-19

20-29

30-39

40-49

50+

Median Age
Education*
GCE 'O’ Level
GCE 'A' Level
Tertiary
(Degree/Diploma)
Occupation
PMEB

White Collar
Others

Est. National
Population

Est. MYP Readers

('000) % ('000) %

3,690 100 213 100

319 9 12 6
714 19 41 19
785 21 64 30
744 20 44 21
1,127 31 53 25
40 38
827 22 54 25
261 7 15 7

1,361 37 102 48

967 26 86 40
543 15 46 22
2,156 58 82 39

Total

Personal Income*
Up to $3,000
$3,001 - $5,000
$5,001 - $8,000
$8,001 - $10,000
$10,000+

Median PI
Houeshold Income
Up to $3,000
$3,001 - $5,000
$5,001 - $10,000
$10,000+

Median HHI
Dwelling Type*
Landed Property

Condo/Pte Apartment

HDB4-room+

Zé\ﬂedian Reading Time

Est. National
Population
("000) %
3,690 100
1,377 37
405 11
149 4
44 1
95 3
$2,181
1,177 32
979 27
1,019 28
514 14
$4,146
387 10
448 12
2,074 56

Est. MYP
Readers
('000) %

213
86 40
43 20
14 7
2 1
2 1
$2,587
49 23
49 23
89 42
26 12
$5,264
16 8
30 14
136 64
19 mins



Daily Features

Monday Motoring/Design/IT

Tuesday Food/Learning

Wednesday Beauty/Health

Thursday Travel

Friday Fashion/Weekend /
Monday Feature

Tuesday Feature

Wednesday TV Reviews

Thursday Movies Reviews

Friday Music Reviews
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Base Rate (per column cm) S19

Colour Surcharge _ Specified Positions / -
Full-Colour $4,000 Creative Buys

2-Spot $1.800 Double-Page Spread across 10%
- gutter

1-Spot $1,200 " » i

Specified Position within 25%

page

Solus Position 60% of page cost or
Odd-number Page 10% actual size,
Specified Section/Page 10% whichever is higher
Page 3 / Page 5 30% Creative Buy 70% of page cost or

whichever is higher

Page 7 / Page 9 20%
(E/C sections)

8cm x 6¢col* $6,000

29cm x 6col $12,000
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